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INTRODUCTION 

Jenn Hamrick and Jimmie Quick are both veteran homeschool moms who have worked in the 

homeschool marketing niche for 10 years and 5 years, respectively, assisting hundreds of companies 

with online and event marketing.  

As popular as homeschooling is, no one had (as of 2017) taken the step of performing a detailed 

demographic and psychographic assessment of the American homeschool population. In her work with 

homeschool marketing, Jimmie noticed this lack when various clients asked for hard data about 

preferences and spending habits among homeschool families. Although she had some general 

impressions, there were no research-based figures upon which to ground those impressions and affirm 

them with certainty.  

Seeing the need for such data, Jimmie and Jenn combined their years of experience working in the 

homeschool niche to undertake a venture that would poll a representative sample of American 

homeschoolers in a comprehensive assessment. The 2018 Report on the American Homeschool Market is 

the result of the responses to that assessment. 

METHODOLOGY 

Homeschool dot Marketing created a digital survey instrument and distributed it online via Facebook, 

Twitter, email, and related blogs on January 16, 2017. The instrument was closed on February 28, 2017. 

Respondents were incentivized with a chance to win one (1) grand prize of $1,000 if they met the 

eligibility requirements. Respondents eligible to win the grand prize were all residents of the United

States (excluding Rhode Island and the District of Columbia) who were at least 18 years of age.

Based on previous estimates in the literature, the US homeschool population is approximately 1.5 

million families1  a sample size of 2400 respondents would provide 95% confidence interval and 2% 

margin of error for that population.  

Data were cleaned, analyzed, and visualized using Microsoft Excel and Statistical Analysis System 

(SAS® 9.4). Responses were cleaned only if the clarifying information in the comment section of each 

response provided enough information to place the response in the appropriate category correctly. For 

example, if a respondent indicated “unschooling” in the comment section, the variable “Unschooler” was 

selected. 

The entire questionnaire contained 185 questions although, due to skip patterns and built-in logic, not all 

respondents were asked to respond to all of the questions. The full questionnaire is available in The 

Report on the American Homeschool Market, Appendix A.
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EXECUTIVE SUMMARY 

Background 

With experience for over 15 years combined in homeschool marketing niche, Homeschool dot Marketing has 

assisted hundreds of companies refine their messaging toward the homeschool population.  

Despite its popularity, no organization has performed a detailed demographic and psychographic assessment 

of the American homeschool population. Without research-based data upon which to ground marketing 

recommendations to companies and curricula developers, Homeschool dot Marketing decided to poll a 

representative sample of American homeschoolers in a comprehensive assessment. The 2018 Report on the 

American Homeschool Market is the result of that assessment. 

Methods 

Homeschool dot Marketing created a digital instrument that was open from January 17 until February 28, 

2017. It was distributed online via Facebook, Twitter, email, and related blogs.  

Based on previous estimates in the literature, the US homeschool population is approximately 1.5 million 

families (1) a sample size of 2400 respondents would provide 95% confidence interval and 2% margin of error 

for that population.  

Results and Conclusions 

Approximately 3,500 of 4,800 eligible respondents addressed all questions in full. 

Who are the homeschoolers in the US? 

 38% of respondents are homeschooling all of the children living in their household

 64% of respondents belong to Gen X, 30% Millennials, and 5% Baby Boomers

 94% of respondents are married

 94% of households have a mother and a father

 83% are Caucasian

 47% rent or own a home in the suburbs

 75% identify as Christian

 54% belong to a local homeschool support group

 30%-35% hold an Associate’s degree

 14%-22% have a Bachelor’s degree or higher

 74% father is employed full-time

 53% households have two parents in the labor force

 69% homeschool for academic reasons

 44% homeschool due to religious convictions

 32% homeschool for flexibility/adaptability to travel

 92% mother is primarily responsible for homeschooling

 32% of families have homeschooled >7 years

 4% of families speak two languages at home
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 61% annual household income <$75,000

 62% spend less than $1000 on homeschooling expenses annually

 7% families have adopted children

 70% spend between $250-$750/month on groceries

Special needs families are mostly like everyone else 

 27% families homeschool children with special needs

 57% special needs families spend <$150 per homeschooling event/conference compared to 51% non-

special needs families

 28% of families have attended one homeschooling conference compared to 28% of non-special needs 
families

 12% of special needs families travel to conference with the child(ren) whereas 24% of non-special 
needs families travel with the child(ren)

 3% of special needs families travel to conferences as a family compared to 20% of non-special needs 
families

 85% of special needs families found ease of use was most important when buying curricula

 65% of special needs families found cost was the second most important factor when purchasing 
curricula

 44% of special needs families found curricula tailored to special needs was extremely important

 41%-52% of special needs families have employer-based insurance

 46% of special needs families have eclectic homeschooling style compared to 88% non-special needs 
families

 56% of special needs families (compared to 59% non-special needs) used consumable workbooks on a 
nearly daily basis

 Resources most commonly used by special needs families included consumable workbooks, living 
books/novels, and textbooks

 Resources least used by special needs families included online classes, online learning, and coloring 
books 

Children in Pre-K-2 

 Reading, math, and life skills were ranked the top three most important subject areas for students in

this grade range

 50% of families with children in pre-K-2 spend <$250 on curricula and learning tools annually

 55% spend less than $100 on field trips and extracurricular activities annually

 30% are studying a foreign language—Spanish and American Sign Language were the two most

popular languages

 34% are enrolled in a cottage school or co-op

 8% are taking online classes

 41% expect to pay <$50 per online course per year for their pre-K-2 child
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Children in Grades 3-5 

 Reading, math, and life skills were ranked the top three most important subject areas for students in

this grade range

 37% spend <$250 on curricula and learning tools annually

 52% spend less than $100 on field trips and extracurricular activities annually

 37% are studying a foreign language—Spanish and Latin were the two most popular languages

 36% are enrolled in cottage school or co-op

 16% are taking online classes

 34% expect to pay <$50 per online course per year for their child in grades 3-5

Children in Grades 6-8 

 Math, reading, and life skills were ranked the top three most important subject areas for students in

this grade range

 32% spend <$250 on curricula and learning tools annually

 51% spend less than $100 on field trips and extracurricular activities annually

 46% are studying a foreign language—Spanish and Latin were the two most popular languages

 34% are enrolled in cottage school or co-op

 24% are taking online classes

 30% expect to pay <$50 per online course per year for their child in grades 6-8

Children in Grades 9-12 

 Math, reading, and writing were ranked the top three most important subject areas for students in

this grade range

 28% spend <$250 on curricula and learning tools annually

 58% spend less than $100 on field trips and extracurricular activities annually

 65% are studying a foreign language—Spanish and American Sign Language were the two most

popular languages

 30% are enrolled in cottage school or co-op

 32% are taking online classes

 26% expect to pay <$50 per online course per year for their child in grades 9-12

Homeschooling approaches and preferences 

 Most commonly reported learning style for all homeschooling families was visual (spatial) followed by

physical (kinesthetic)

 Eclectic style homeschooling is the most popular

 70% of families prefer using homeschooling materials with Christian content

 81% own two or more cars

 88% contribute to non-profit or charitable organizations

 >70% of homeschooled children have access to iPad/tablet, laptop, and Netflix, Hulu, or another

subscription-based video
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 61% prefer print materials

 91% have broadband Internet

 62% rely on physical documents to manage homeschooling

Homeschooling conferences/events 

 29% attended at least one homeschooling convention or event (all time)

 14% attended >7 events

 51% travel <50 miles for homeschool events

 62% spend <$150 at homeschooling events

 Curriculum shopping was the most common reason for attending

Homeschooling curricula 

 Academic reasons and religious convictions were the two top reasons for homeschooling

 Disciplinary reasons and financial considerations had no bearing on the decision to homeschool

 54% families purchase curricula in the summer months (June-August)

 Ease of use, child’s enjoyment factor, and cost were the top three considerations when purchasing

curricula

 Least important were accommodating special needs, digital format, and resale value

 47% families research the publisher’s history or values prior to purchasing curricula

 68% found products advertised as aligned with Common Core made them less likely to purchase

 37% purchase mainly Christian homeschool materials

 44% families say they use secular homeschool materials, depending on the subject

 41% purchase a balanced mix of new and used homeschool materials

 Consumable workbooks, living books, and textbooks are the most frequently used resources for

homeschooling families

 Online classes and online learning platforms were the least commonly used

 Families predict their usage of science lab equipment, living books, online classes, and online learning

will increase in the next three years

 50% expect to pay <$10 in shipping for homeschool curricula or products

 88% of families identify with being a DIY eclectic homeschooler

 Only 17% purchase boxed/all-in-one packages for curricula needs

Homeschoolers are wired in 

 80% receive information from social media including Facebook

 85% of families use Facebook on a daily basis

 55% use Pinterest on a daily to weekly basis

 74% are likely to search the internet for homeschooling ideas

 49% get their homeschooling ideas/resources from Facebook

 67% play video games on a daily to weekly basis

 73% subscribe to Netflix

 69% subscribe to Amazon Prime
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Homeschool spaces 

 37% homeschool in their kitchen or dining room

 27% have no dedicated space for homeschooling

 Storage is the most commonly cited pain point for homeschooling families

Income and expenses 

 44% annual income ranged between $50,001-$100,000

 Families making <$50,000/year spent no more than $1500/year on homeschooling

 Only a very small percentage (<20%) spend more than $2500/year on homeschooling regardless of

income level

 55% of all respondents receive health insurance through their employer

DISCUSSION 

The majority of homeschoolers belong to the Gen X generation (born between 1965 and 1980) and are 

homeschooling children for academic reasons and religious convictions.  

Curricula purchasing is dependent on ease of use, child enjoyment factor, and cost for both special and non-

special needs families. Special needs families did not prefer homeschooling materials that were customized to 

their child’s special needs. This may be because the most commonly reported special need was ADHD and 

that is not easily addressed through the design of the homeschooling curricula or materials. We must be 

cautious when interpreting the special needs data as it is unknown whether each family responded to the 

homeschooling needs of only their special needs child or for all the children within the household of which 

we do not know the blend between special and non-special needs preferences.  

There aren’t many differences when homeschoolers are assessed by income level, geographical area, or 

special vs. non-special needs families. All in all, homeschoolers behave similarly across socioeconomic status 

strata and value similar considerations when purchasing homeschooling materials. 

Both special needs and non-special needs families use consumable workbooks the most, in addition to novels 

and textbooks in their everyday homeschooling. They prefer printed materials and find storage of all 

homeschooling materials to be their largest concern. The majority of homeschoolers homeschool in their 

kitchen or dining room and approximately one-third have no dedicated space for homeschooling. 

Math, reading, and life skills were the top three subject areas for pre-k to grade 8. In grades 9-12, math, 

reading, and writing were ranked the most important. Economics, multicultural themes, and sex education 

were consistently ranked the least important across all grade levels. 

Despite the majority of families earning less than $75,000 per year and cost being a major factor in 

purchasing curricula, when it comes to travel, families were not persuaded with coupons or discounts. The 

majority of families spend less than $250 annually on curricula and learning tools and less than $100 on 

annual field trips and extracurricular activities although, the costs associated with grades 9-12 were highest 

among all of the grade levels. 
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Gen Xers were the predominant respondents to this assessment, and they earned the most annual income 

when compared to their peers. However, income did not appear to be associated with the total amount 

homeschoolers were willing to spend, and annual expenditures on curricula and extracurricular activities 

generally did not exceed more than $2500/year. 

Across all grade levels, approximately 30% of students are enrolled in a cottage school or co-op with annual 

expenditures trending toward more than $200.   

The largest market for online courses and learning are in the older age groups (grades 9-12) and in the areas 

of math, science, and foreign language. Online learning and online courses are not currently popular with 

homeschool families, but that is predicted to shift in the next three school years as children grow older and 

online courses and platforms become more popular and accessible. 

Most homeschoolers identifies as Christian and prefer Christian homeschool materials for religious topics 

but don’t mind secular materials for the math and computer technology fields. All respondents were put off 

by homeschooling curricula and materials that were aligned with the Common Core. 

Homeschool conventions and in-person meetings have high potential for influencing homeschooling families 

to purchase curricula and remain a popular location for homeschooling families to purchase curricula and 

materials.  

1. National Center for Education Statistics. Homeschooling in the United States: 2012. Available: https://
nces.ed.gov/pubs2016/2016096rev.pdf
2. National Center for Education Statistics. Issue Brief: 1.5 Million Homeschooled Students in the United 
States in 2007. Available: https://nces.ed.gov/pubs2009/2009030.pdf
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